Passport Online Inc. is proud to announce that ResortPort, the company’s hotel and resort web
content program, has been named the Silver Award winner by Travel Weekly in the 2009
Magellan Awards.

The 2009 Magellan Awards received entries from top travel organizations and professionals
worldwide and the quality of the work was outstanding. Being selected a Magellan Award Winner
is a tremendous achievement and proves you represent a high standard of excellence within the
travel industry.

ResortPort delivers a property's rich media and unique vacation content directly to loyal travel
agency clients who are actively searching for their next vacation, via the agency website. Millions
of highly qualified travelers, consumers who typically book rooms with higher yields than online
sites, shop for their next vacation on travel agency websites powered by Passport Online.

ResortPort enables hoteliers to control the presentation of their properties within any Passport
Online offer or promotion that includes their resort. Hoteliers participating in ResortPort have a
dedicated online presence on agency websites.

Additionally, content will automatically be integrated into relevant tour and
wholesaler offers.

“We are proud of the recognition of ResortPort in this hotel web promotion category. We know
ResortPort can help increase resort property bookings with higher ADRs generated through the
“travel agency sales channel,” said Greg Kott, president and CEO of Passport Online Inc. “This
product ensures accurate, consistent representation and brand messaging on thousands of
consumer websites in the travel agency sales channel.”

Passport Online won two Silver Awards in 2008 for electronic marketing through TripBlip and for
travel agency website programs with NexCite.

For more information: www.getresortport.com



